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The Long-Awaited 2021 INTERFILIÈRE Shanghai is Back! 
“Though online event is the current trend, we still need and look forward to attending the show on the spot.” 

 

As the world is halfway through the second year after the outbreak of the COVID-19 pandemic, the  

expectation of all sectors is no longer some small rebound but a complete recovery. China is the only major 

economy with positive GDP growth, hence a hot land in the global market. In particular, as for the knitted 

underwear market, China enjoys a rapid growth and an overall recovery. Following a new development pattern 

of “dual circulation” whereby domestic and international markets can boost each other, with the domestic 

market as the mainstay, we are now sending invitation letters to the players of the industry and has attracted 

attention worldwide. 

 

The 16th session of INTERFILIÈRE Shanghai, after being held online in 2020 and a warm-up in Shenzhen in 

March 2021, will be back to Shanghai on August 26 with new surprises. It aims to provide a one-stop display 

platform and solutions for suppliers of high-quality personal raw materials and senior professional visitors, and 

empower the knitted underwear industry with the trends, products, and technologies in the world. 

 

Responsive high-quality exhibitors from China and overseas 

INTERFILIÈRE, as a platform for lingerie, swimwear and activewear materials and accessories, opens it arms to 

the domestic and international suppliers of fabric/fiber, lace/embroidery, accessories, textile machinery and 

technology, as well as OEM/ODM, etc., to exhibit and exchange the new trends, products and technologies of 

lingerie, swimwear and activewear materials worldwide. Since the announcement of its return, 2021 

INTERFILIÈRE Shanghai has received active responses from more than 80% of the customers. International 

companies from Italy, Germany, Japan, Taiwan and Hong Kong, such as PENN TEXTILE SOLUTIONS GMBH, DING 

ZING ADVANCED MATERIALS INC., ILUNA Group, Gayou International (HK) Ltd., VIOLETTA Co., Ltd., SUN TAK 

INDUSTRIES GROUP LTD, HING MAN (LEE'S) CO., LTD., ASAHIKASEI ADVANCE CORPORATION etc., have 

confirmed their participation. Chinese companies including ANHUI MESJIA NEW MATERIAL CO.,LTD, 

DONGGUAN DAXIN EMBROIDERY CO., LTD., DONGGUAN XINFEILIN TEXTILE CO., LTD., HANG SANG ELASTIC 

FABRIC LIMITED, FUJIAN UNITEX TECHNOLOGY CO., LTD., GUANGDONG DERUN TEXTILE CO., LTD., 

GUANGDONG YETOM NEW MATERIALS CO., LTD., SPRING TEXTILE CO,. GUANGZHOU HUAR GARMENT CO., LTD, 

GUANGZHOU HENGLIFENG EMBROIDERY TECHNOLOGY CO., LTD., JIANGSU GOLDEN AUTUMN ELASTIC 

FABRICS CO., LTD, Kunshan Tengfei Technology Co., Ltd., TAKEDA LACE CHINA CO.,LTD., SHANGHAI PRESS 

INTIMATES CO., LTD and JY TEXTILE LIMITED have also signed up for the trade show. These senior exhibitors at 

home and abroad will work together to present the latest strength of the industry to professional visitors, and 

provide new ideas of trends, technology and products for the development of the knitted lingerie market. 

 

Senior professional visitors gather online and on the spot 

2021 INTERFILIÈRE Shanghai will invite senior professional visitors from home and abroad to attend the show 

via a video link or on the spot. Well-known companies including Aimer Co., Ltd., Embryform (China) Garment 

Co., Ltd., Ubras (Beijing) Technology Co., Ltd., Cosmo Lady (China) Holdings Co., Ltd., Guangdong GoSo, Miiow 
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Group, Sanli People (Shenzhen) Technology Co., Ltd., Shanghai Miss Curiosity Garment Co., Ltd., Shanghai 

Ordifen Enterprise Management Consulting Co., Ltd., Regina Miracle International (Holdings) Co., Ltd., Wuxi 

Hodo Sportswear Co., Ltd., Zhejiang Lily Underwear Co., Ltd. will gather in Shanghai to see the popularity and 

commercial effects of INTERFILIÈRE Shanghai. On the other hand, the trade show will break geographical 

boundaries by inviting overseas visitors unable to attend it onsite to communicate with exhibitors through 

online platforms. It can help them to expand markets and seek more cooperation opportunities. The B2B 

conferences that will be held both online and on the spot for exhibitors and buyers will also improve the 

show’s efficiency and deliver more fruits. 

 

Major themed events kick off 

2021 INTERFILIÈRE Shanghai will kick off famous themed events of the industry, including trend forums, fashion 

shows, the Green Village event, Young Label Awards, which will treat exhibitors and visitors an audio-visual 

feast. It will release the 2023 spring/summer fashion trends and color palette, and the industry market report 

(China/Asia), discuss sustainable development and industrial hotspots, and analyze consumer behavior, etc. It 

will bring together KOLs and well-known brands and trend organizations during the show and abroad to 

exchange ideas on the present and future knitted underwear industry from dimensions of market insight, 

consumer behavior, sustainable fashion, and fashion trends, and find solutions to the industry’s pain points, 

accelerate the development of China's knitted underwear brands and the “dual circulations” of China's knitted 

underwear industry. 

 

Conclusion 

Since the knitted underwear industry is at a new point and with a new pattern of restructuring and upgrading, 

the responsive 2021 INTERFILIÈRE Shanghai will continue to give play to its advantages as an international, 

forward-looking and open trade show, open new windows in the market, and build a new platform for dialogue! 

The INTERFILIÈRE Shanghai is well-received and has gathered momentum. We look forward to a romantic 

reunion with our old and new friends. See you at the Shanghai Exhibition Center, August 26th to 27th, 2021! 
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